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Program News

Competition announced

The Research Committee of the
American Academy of Advertising is
pleased to announce its annual compe-
tition for research fellowships. These
fellowships may be used to supportany
type of research in the area of advertis-
ing. Such research may include quanti-
tative or qualitative empirical studies,
literature reviews or conceptual works,
critical analyses, or creative works.
Awards of up to $ 5,000 may be made,
but the more typical award will be in
the range of $ 2,000 to $ 2,500.

The committee also encourages
proposals for lesser amounts of sup-
port. 1t is anticipated that three or more
awards will be made. The criterion for
selection will be the potential of the
proposed project to advance the knowl-
edge and practice of advertising. All
members of the Academy, including
students, are eligible for these awards.
Researchers who have previously

| received a AAA Fellowship are eli-
| gible for the award. Proposals from
| past recipients should include a brief
| description of the outcome of the pre-
{ vious award. Researchers who have
| submitted proposals that have not been
| awarded support in the past may resub-
| mit proposals for similar projects. Such
{ resubmissions should be accompanied
| by a statement that indicates whether
| and how the proposal has been revised
| since its previous review.

Questions about the competition
and proposals should be sent to David
W. Stewart, chair, AAA Research
Committee, Department of Market-
ing, University of Southern California,

Los Angeies, CA 90089-1421

Call for nominations_

The Research Committee of the
American Academy of Advertising secks
nominations for its first annual award
for outstanding contribution to adver-
tising research. The award will honor
an individual researcher or team of re-
searchers for research that has signifi-
cantly advanced the understanding of
advertising. The award may be given on
the basis of asingle work (paper, book,
etc.), but will more likely be awarded
for a sustained stream of systematic
and related research over time. The
award is intended to honor specific
research contributions rather than the
cumulative contributions of individu-
als to the discipline for which other
awards exist. The award will be pre-
sented at the annual meeting of the
American Academy of Advertising in
April 1991. The recipient(s) will re-
ceive a plaque and a monetary award.

Nominations should include a
description of the research that is the
basis of the nomination and a state-
ment of why the research is significant
and furthers the understanding of ad-
vertising. Nominations should be ad-
dressed to the chair of the committe,
David Stewart, Department of Mar-
keting, University of Southern Califor-
nia, Los Angeles, California 90089-1421
by February 1, 1991
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Internship opportunity

for AAA members
DDB Needham Worldwide in

Chicagois again looking for applicants
for its summer Faculty Intern in Media
for 1991. Thisyearwill mark the fourth
year of the program. The program

ffers participants the chance tospend

six to eight weeks working in the media
department of a major advertising
agency, interacting with people in media,
media research, and other departments
within the agency.

AAA members may apply for the

faculty internship by sending an up-
dated resume, a proposal outlining
possible project(s) to pursue during
the internship, and a summary of rea-
sons for taking partin the internship to
Helen Katz, Media Research Associ-
ate, DDB Needham Worldwide, 303
East Wacker Drive, Chicago, IL. 60601.
Further information on the program
may be received by calling Helen at
(312) 861-0200.

AAF announces formation
of foundation

The American Advertising Fed-
eration National Board of Directors
announced on November 1, 1990 the
appointment of the board of directors
for its newly-formed American Adver-
tising Foundation.

The foundation will assist pro-
grams dedicated to improve and ad-
vance advertising educationsuchas the
Vance L. Stickell Memorial Student
Internship Program, the National Stu-
dent Advertising Competition, and the
Advertising Hall of Fame exhibit un-
der development for the Chicago
Museum of Broadcast Communications.
Officers on the new board are:
Chair Barton Cummings, chair emeri-
tus, Saatchi & Saatchi Advertising;
President Howard Bell, president,
American Advertising Federation; Vice
President Robert Blackmore, execu-
tive vice president, National Broad-
casting Company; Treasurer David
Goodman, vice president, the Clorox
Company; and Secretary Patricia Mar-
tin, chair, Martin & Lipton

John Murphy, professor, depart-
ment of advertising, University of Texas
serves as a board member with seven
other members.

ﬁn c/l/lsm.o’uiam

Bob King reports that J. N.

Milne of Oakville, Ontario, Canada

and a member of the Academy has
passed away.

AAA
members

can be assured of
uninterrupted
Academy services and
can help keep Academy
costs low by renewing

promptly.
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Academy
People

( Working Papers )

Ivan Preston’s working paper, "The
definition of deceptiveness in advertis-
ingand other commercialspeech,” may
be obtained by writing to him at 5140
Vilas Hall, University of Wisconsin,
Madison Wisconsin 53706.

Alvin J Silk’s and Ernest R.
Bermdt’s working paper, "Scale and
scope effects on advertising agency costs,”"
may be obtained by writing to Silk at
Harvard Business School, Soldiers Field
Road, Boston, MA 02163.
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New journal announced
The Haworth Press, Inc. an-

of the new quarterly Journal of Restau-
rant & Foodservice Marketing, sched-
uled for publication in Spring 1992.

Dr. Simon Crawford-Welch at the
Department of Food and Beverage Man-
agement, William F. Harrah College of
Hotel Administration, University of
Nevada, Las Vegas will serve as editor.

Free sample copies of the charter
issue may be obtained by writing The
Haworth Press, Sample Department--
Box Comp, 10 Alice Street, Binghamton,
New York 13904-1580. Details on
manuscript preparation for the jour-
nal may be obtained by writing to
Crawford-Welch at 4505 South Mary-
land Parkway, 356 Beam Hall, Las Vegas,
Nevada 89154-6013.

nounces the forthcoming publication |

Lost?

The Academy’s mailings to the
following AAA members have been
recently returned by USPS as undeliv-
erablebecause of changes of address. If
anyone knows the current mailing
addresses of the following persons,
pleaseshare thatinformation with Bob
King. The"lost" members are: Ahmed
Alyusuf, E. Dawson Fisher, Roberta
Hupman, Weibung Syu, and Brian Wan-
sink
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Thank you!

I would like to express my grati-
tude to everyone who has made my job
as newsletter editor soeasy. Thank you
for your timely contributions. I do
apologize that "late" arrivals have to
wait until the next issue. Usually, two
days after the deadline, the newsletter
isat the printer so thatit mayreachyou
mid-month.

Please note the new FAX num-
ber, the School of Business invested in
its own so I no longer have to rely on
the University’s machine.

Hope your holidays are enjoy-
able, and I look forward to your con-
tinuing contributions.--JSR
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