*Submission requests for 19935 AAA Conference!
*Active AAA Members!

Program News

Papers: AAA members are
invited to submit theoretical, method-
ological, empirical, philosophical, teach-
ing or other papers relevant to advertis-
ingfor possible presentation atthe 1993
American Academy of Advertising meet-
ing.

Papers must conform to the style and
guidelines of the Journal of Advertising.
Only completed papers will be eligible
for review. Authors of accepted papers
may chooseto have either thefull paper
or an abstract published in the Proceed-
ings of the conference. Papers submit-
ted to AAA should not be pending at
other journals or conferences.

Special topic sessions: Spe-
cial topic sessions and workshops are
designed tofoster active dialogue among
participants on topics which do not fit
comfortably into a competitive paper
format. Examples include creative top-
ics, pedagogical matters, and current
practitioner issues. If you wish to orga-
nize such a session, please submit a
proposal describing the topic, purpose,

Call for papers and special topic proposals for
1993 AAA Conference in Montreal, April 16-19

format for the session, and the present-
ers. Preference will be given to more
detailed proposals.

Deadline: All submitted ma-
terials must be postmarked nolaterthan
October 19, 1992. Send materials to:

Competitive papers: Professor Esther
Thorson, College of Journalismand Mass
Communication, 5115 Vilas, University
of Wisconsin, Madison, W1 53706.
Special topics proposals: Dr. Helen
Katz, DDB Needham Worldwide, 303
East Wacker Drive, Chicago, IL 60601-
5282.

Conference program information: Dr.
Rebecca Holman, 320 Riverside Drive
#1E, New York, NY 10025, (212) 666-
4370.

If any AAA member is inter-
ested in reviewing competitive papers
or serving as a discussant or panel chair,
s/he should call Esther Thorson (608-
262-3691). Instructions for preparing
papers and proposals are also available
from Thorson.
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INAME rports on

1992 competition

The 1992 AAA/INAME Student
Newspaper AdvertisingCompetition will
focus on child abuse, and participants
will be required to develop a newspa-
per ad campaign designed to raise
awareness of this problem and provide
suggestions for workable solutions.

All AAA members are eligible
to sponsor up to 10 students for this
competition. The deadline for entry is
October 15, 1992. Those AAA mem-
bers interested in receiving additional
information about the competition
should contact Ernest F. Larkin, School
of Journalism, University of Oklahoma,
Norman, OK. His phone number is
(405) 325-5209, and his FAX number is
(405) 325-7565.

4
of Advertising. The newsletter is part of
membership benefits in the Academy.

The Advertising
Research Foundation
announces the 1992
Annual Richard L.
Lysaker Award for

Research on Media

The ARF is instituting a new,
annual competition to honor the
memory of Richard L. Lysaker for his
contributions to the development of
techniques for measuring media audi-
ences. The purpose of the award is to
stimulate and encourage further devel-
opment in measuring and evaluating
media. The award winner will receive
a $10,000 grant from Audits and Sur-
veys, and the winning paper will be
distributed throughout the industry by
the ARF.

Papers must be based on new
or re-analysis of existing empirical data.
The deadlinefor submissionis november
30, 1992. The award will be presented
at the ARF Annual Conference in New
York City in March 1993.

For more information, and an
entry form, please contact Ted Dunn,
Technical Consulting Director, Adver-
tising Research Foundation, 641 Lex-
ington Avenue, New York, NY 10022.

Visiting Professor
Program applications

sought

The Advertising Educational
Foundation (AEF) is pleasedto announce
that applications for its 1993 Visiting
Professor Program (VPP) of summer in-
ternships will be available beginning
September 15, 1992.

In the VPP, professor of adver-
tising, marketing, and the liberal arts
intern at advertising agencies and the
marketing/advertising departments of
companies to gain real-life experience.
Thisopportunity enablesfacultytoteach
with more practical knowledge and with
agreater appreciation of the advertising
process. The internship is generally for
three weeks. Completed applications
are due by January 15, 1993.

AAA members may receive fur-
ther information by contacting the AEF
at 666 Third Avenue, New York, NY
10017 (212) 986-8060.

The AEF is a nonprofit organi-
zation created and supported by adver-
tising agencies, advertiser, and media
companies. Its goal is to build a better
understandingof advertising’ssocial and
economic role today.

Conference set for November

The preliminary program and
packet registration for the fourth Qual-
ity-of-Life/Marketing Conference is now
ready. The conference is scheduled for
November 19-22, 1992 in Washington
D.C. Interested parties wanting a copy
of the preliminary program and registra-
tion material may write to Joe Sirgy,
Conference Director, Department of
Marketing, Virginia Tech, Blacksburg,
VA 24061-0236,0rcall(703) 231-5110,
send a FAX note at (703) 231-4487, or
a BITNET message at SIRGY@VTVM1.

Saturn to sponsor

AAF competition

The AAF announced that the
1993 National StudentAdvertising Com-
petition: College World Series of Ad-
vertising will be sponsored by the Sat-
urn Corporation.

Saturn will challenge students
to develop an integrated communica-
tions plan that will build Saturn brand
equity whilesupportingits growing prod-
uct line.

Deadline extended for
Marketing Congress

The deadline for submission of
papers to the Sixth World Marketing
Congress to be held in Istanbul, Turkey,
July 15-19, 1993, has been extended to
November 30, 1992. For a complete
copy of the Call for Papers, please write
to Joe Sirgy, Conference Co-director,
Departmentof Marketing, Virginia Tech,
Blacksburg, VA 24061-0236, or call
(703) 231-5110 (office), send a FAX
note at (703) 231-4487, or a BITNET
message at SIRGY@VTVM1.
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Haworth introduces two books

Haworth Press announces a
new book entitled, Marketing for
Churches and Ministries by Robert E.
Stevens and David L. Loudon. The
book is the first guide to applications in
marketing concepts in church and min-
istry services. The cost of the book is
$19.95 (hardbound) and may be or-
dered by calling 1-800-3-HAWORTH.

Pharmaceutical Products Press,
animprintof Haworth Press, announces
Marketing Pharmaceutical Services:
Patron Loyalty, Satisfaction, and Prefer-
ences. The book focuses on nearly
every aspect of pharmacy patronage
and was written by Harry A. Smith and
Stephen Joel Coons. The cost of the
book is $49.95 (hardbound) and $29.95
(softbound) and may be ordered by
calling 1-800-3-HAWORTH.

Journal seeks manuscripts

AAA members who are inter-
ested in submitting manuscripts to be
considered for publication in the jour-
nal of Business and Psychology may write
to Joe Sirgy, Associate Editor, Journal o
Business and Psychology, Department
of Marketing, Virginia Tech, Blacksburg,
VA 24061-0236.

Haworth introduces a
new journal |

The Journal of Hospitality & |
Leisure Marketing, a quarterly publica
tion, was announced by Haworth Pres.
Francis Buttle, Department of Hotel
Restaurant, and Travel Administration |
at the University of Massachusetts
Ambherst, is founding editor of the jour
nal. Bonnie Knutson, School of Hotel, |
Restaurant & Institutional Management,
Michigan State University, will take over
the editorial responsibilities after Vol. 1
No. 3, due to the founding editor’s
return to the United Kingdom.

For more details on the jour-
nal, AAA members may write the
Haworth Press at 10 Alice Street,
Binghamton, NY 13904-1580.
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AAA
Working
Papers

e 7

The following paper is available to AAA
members by writing to the author.
"Student Competitions: Stu-
dent Perspectives of the AAF Competi-
tion," JamesL. Marraand JamesR. Avery,
Department of journalism, Temple
University, Philadelphia, PA 19122.

Production 101

For the AAA Newsletter to
reach AAA members during the month
that appears in the flag of the newslet-
er, it has to be sent to the printer no
more than two to three days after the
deadline for submission. Therefore,
submissions that come two weeks after
deadline have no chance of gettinginto
he newsletter.
The School of Business at YSU
| went to the expense of buying a FAX
| machine. The number for the FAX is
| (216) 742-1459. Iif AAA members send
| a FAXto me atthe old number, it means
| that | have to walk halfway across cam-
| pus to retrieve the FAX, and my depart-
| ment gets charged $.50 per page. The
| exercise does not bother me; however,
hese are tough budgetary times in the
tate of Ohio, and my department does
mind. Please make sure that you are
sing the correct FAX number.

AAA members are also re-
minded to send any address changes to
obKing. Heis responsible for the AAA
mailing list, and he generates the labels
or me for the newsletter. His addressis
printed on the bottom of the response
orm included in this newsletter.

Again, | ask that AAA members

end any lengthy articles to me on disk.
use WordPerfect 5.1 (IBM) to key in

he text so | could accept files in that
ormator in ASClltext. My 5 1/4" drive
s low density (360K) while my 3 1/2"

se that | will mail back the disk to you.
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Placement

| the AAA directory. My address s onthe
| response form.

Something to share
with AAA members?

The AAA Newsletter
deadlines are the first of
the month in:

March
June
September
December

These deadlines will always
exist unless changed by the Executive
Committee of the AAA or if it is impos-
sible for me to do the newsletter during
that month. If you have any logistical
problems with the deadlines, please let
the Executive Commiittee know. If you
have any comments or criticisms about
the content of the newsletter, please let
me know. The Executive Committee
members’ names are printed on page
two, and their addresses are available in




Enjoy a productive academic year!
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