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The President’s Column

by Jef I. Richards

HIS ISAHUGE MONTH

for the American Academy of

Advertising. A major reason, of

course, is that this is the month
of our annual conference. But | expect this
conference to be especially notable. Another
reason, as you see in this Newsletter, is the
introduction of our new logo. And finally,
but certainly not least, we are starting to
celebrate the 50th Anniversary of the AAAI

I say the conference will be notable,
because it will be different from any we’ve
had in the past. Just three years ago our
typical number of papers presented at the
conference was about 50-60. Two years
ago we increased that number to 76. And
this year we’ve upped it again, to 101.

And along with more papers, we expect

to have more authors attend. So we really
do expect this to be the biggest conference
ever. And there will be an event, I’ll discuss
in a moment, and a few surprises to make

it the best conference ever. The setting, San
Mateo, also is outstanding. If you attend, |
whole-heartedly encourage you to rent a car

and explore
the area.

The
new logo
is a major
development.
Besides
appearing
in this 50th
anniversary  jef Richards
Newsletter,
you should find it on the Journal of
Advertising—the issue due out this
month. It also will be ever-present
at the conference. You’ll recall that
as a member you were given the
opportunity to vote on a variety of
designs. The one you selected was
then “cleaned up” a bit by one of our
members, Karen Lee, and the red
and black color scheme was chosen.
I hope you like the final product. |
think it’s beautiful. No one seems
to know how long the former logo

Richards, p. 5

It’s Hard to Say “Good-Bye”

by Shelly Rodgers

ell, here we are —
our final issue of
the AAA Newsletter
during our (near)
four-year journey together. And

at the thought that you,
the AAA membership,
entrusted this important
publication to me. More
than that, you entrusted
me with your stories,
ideas, joys and even your

what a journey it has been!

For starters, | have had the
privilege of serving during the reign of
four incredibly smart and very talented
presidents: Ray Taylor, Pat Rose, Les
Carlson and now, Jef Richards, who have
shared their support, advice and enthusiasm
for the Newsletter, for which | am eternally
grateful. I can’t say enough good things
about these four amazing leaders who | am
lucky enough to know — and even luckier to
know as good friends.

When | think about my editorship, | am
filled with pride (and am quickly humbled)

Shelly Rodgers

sorrows. For this, | have
been changed for the
better.

During our time together,
we have celebrated your
accomplishments and have
marveled at your work as the
world’s leading advertising
educators, practitioners, students
and scholars. You have generously
shared yourselves with us, not only
making this Newsletter possible but
making this Newsletter!

Rodgers, p. 6
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Richards, cont’'d

has been used, but it appears to be about 20 years old.

That design has served us well, but it was looking dated.

It also has been used in a variety of colors and distortions.
The new one, as you can see for yourself, is much more
contemporary, and we hope to be much more consistent in
its future use. It’s our new face. And, personally, I think it’s
a pretty face.

The 50th Anniversary celebration is a central focus
of the AAA for this entire year but at no time will that
be more apparent than at the conference. Aspects of that
celebration will be in evidence throughout the conference.
Then, as I’ve already mentioned to you in at least one
earlier note, Friday night at the conference will be our
Anniversary Party. In case you missed it, the party will be
a “Sneaker Ball.” We’re hoping lots of you will show up
in gowns and tuxes, completing the ensemble with your
best sneakers. Mine are already packed. Formal attire isn’t
required, of course, but | encourage you to join in the fun.
If not formal, wear whatever makes you comfortable, so
long as it’s legal. This will be a night about celebrating.
And hopefully the next Newsletter will have lots of pictures
documenting that spirit.

Oh, and there’s one more thing that makes this a big
month. With this issue Shelly Rodgers, who has served as
a truly exemplary editor, is publishing her final Newsletter.
And it is the most impressive one ever created for the

Academy. | can’t say enough about all Shelly has done to
continuously seek ways to further enhance the quality of
this Newsletter. But I’m sure we’ll find another way for her
to contribute to the AAA.

I can’t end this without acknowledging and thanking all
those who have contributed so much to making this month
and this year what they promise to be. | especially want to
point to everything the past president (Les Carlson) and the
past, past president and executive director (Pat Rose) have
done to advise me, but that just scratches the surface. I’ve
talked with several of you on a weekly basis. There are so
many people who make up this organization, and contribute
immense amounts of time and effort on its behalf that even
this single, 2008 conference could not happen without
thousands of hours of donated time, by scores of people.
When | think about how many have contributed so much
to get us to this 50th year, | have a hard time wrapping my
brain around it. Let’s keep this thing going, so the youngest
of you can be around to celebrate the 100th Anniversary!

Oh, there is one person | do want to single out for
recognition and thank in this big month. He is a co-author
of mine, one of the original founders of the AAA a half
century ago, and someone who continues to contribute after
all this time: Billy I. Ross. Thank you, Bill, for your part in
creating such a great organization.

I hope to see all of you in San Mateo. And Happy
Anniversary!!!

Favorite Ad Campaign Character

My favorite advertising character is Tony the
Tiger. He was created by Leo Burnett during the
“golden age of spokes-characters” in 1951, so
he is just a bit older than the American Academy
of Advertising. He was introduced with Katy and
Kangaroo, Elmo the Elephant, and Newt the Gnu
(a gnu?), but he was the original “survivor” as
the other characters were eliminated. Decades
later, he is still engaging, fresh, and interesting,
promoting exercise and good sportsmanship to
kids (yes, along with sugared cereal). Tony the
Tiger... he’'s GGGRRREAT!

— Barbara J. Phillips, University of
Saskatchewan

Cover and Inside Section Design Credits

Ronald Smith is a senior lecturer in the
Department of Advertising and Public Relations
at Penn State University.

Elaine Petruno is a senior at Penn State
University, majoring in advertising with a minor
in English.

Stacy Allison Krenn is a senior at Penn State
University, majoring in advertising with a minor in
Women Studies.
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Rodgers, cont'd

This 50th anniversary issue is a commemoration of our
50 years together, to honor those who are present, to pay
tribute to those who have gone before us and to leave a
small piece of our legacy behind for those who will come
tomorrow and 50 years from now.

If I had to summarize this issue in just a few words
it would include words like
“changes” and “challenges”

Samuel V. Smith and John E. Mertes, Jr.

I am excited, also, to share with you a poem written just
for this special occasion by George Zinkhan entitled “On
50 Years of Advertising Education.” Thank you, George,
for this beautiful prose which, as | told George, gave me
goose bumps the first time | read it.

Our beautiful cover design and inside cover section
designs are provided by Ron Smith and his two students,
Elaine and Stacy (Penn State). Thank you, Ron, Elaine and

Stacy for making this such a special

“opportunities” and “progress.” issue for us.

Most of all, this issue celebrates You have generously And that’s just the beginning
advertising education and shared yourselves with us, not  of what this issue has for you!
provides thoughtful features that only making this News|etter We hope you enjoy this special
reflect back and look ahead— possible but making this commemoration of our history
enthusiastically, critically and Newsletter! together.

optimistically—at what advertising
education is, has been and could
be.

Throughout these pages (and consistent with AAA’s
mission), we have tried to integrate a diversity of
perspectives and viewpoints on advertising education. After
nearly 2,000 emails and some 200 contributors in this issue
alone, | am deeply indebted to so many individuals that |
decided to list the names of our entire membership on the
Dedication page.

This issue is also dedicated to two of our former
presidents who recently passed away, Alan Fletcher and
Vernon Fryburger. To further honor these distinguished
leaders, Don Jugenheimer and Arnold Barban have written
two lovely tributes, in the Reflections section.

You will also find within these pages the “first-ever”
photo collection of 50 years of AAA Presidents—the result
of many, many individuals within and outside the Academy
who went to the ends of the earth (or close to it) to find the
43 presidents shown here. | am especially grateful to my
research assistant, Petya Eckler and my Discovery Fellow,
Melanie Morgan, for their help with this. We are still
hopeful to find (unearth) the two photos that are missing:

Favorite PSA

The video, editing, music and message combine for
about as strong of a presentation as | have ever seen.
It's memorable, you are actually looking for and waiting
to see who the sponsor is. The take away message is
“Talk to your daughter before the beauty industry does.”
[http:/lyoutube.com/watch?v=JaH4y6ZjSfE&feature=related]
— Debbie Treise, University of Florida
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Before | close, | want to thank

you, the AAA membership, one
more time for the hundreds and hundreds (and hundreds) of
contributions over the years in the form of columns, special
features, favorites, tributes, photos, notes, calendar items
and announcements. Thanks especially to Jef Richards my
academic “brother” (see AAA family tree) for inspiring
and helping with this issue. It is my hope that we continue
the tradition of celebrating our members through this
publication as we pass the torch to our next Newsletter
editor, Jisu Huh (University of Minnesota). Welcome, Jisu.
You’re in good hands (and so are we).

I must take one final moment to thank my wonderful
husband, Jon Stemmle, for his layout and design assistance
with the Newsletter, as well as my two children, Brianna
(almost 5) and Brandon (almost 2) for their hugs of
support.

And now, as we unveil our “Golden” Anniversary
Newsletter, we hope you sit back and take your time as you
leaf through nearly 150 pages of smart, heart-warming,
uplifting, endearing stories told here.

Thank you, AAA, for allowing me to share in these
(your) stories!

Favorite Quote by Shirley Polykoff,
Copywriter

When people zig, | zag.

— Chuck McMellon, Hofstra University

Favorite Web site
AdLand http://commercial-archive.com
— Jay Newell, lowa State University







On 50 Years of Advertising Education

by George M. Zinkhan

American Academy of Advertising:
What’s in a name, after fifty
illustrious years of virtuous outpourings?

“America,” north & south: named for Amerigo Vespucci,
first to realize the full mass of continents,
blocking the path to Asia & her riches.

Amerigo, in his own words (his own time):
“We may rightly call these regions ‘a New World,’
a place where the people do not eat at fixed times,
but as often as they please.”

“Academy:” a Greek institution — tracing back

to the time of Plato’s philosophy, founded &
sheltered under a sacred grove of olives.

The Socratic method, dialectic give & take,
designed to get at the heart of the Republic,
Life, the Laws, “the state at fever heat . . .”

“Advertising:” stamped, printed, broadcast, podcast,
nation branding, “new communication initiatives,”
Nielsen ratings, “hearing each other,” goodbye to all that,

Pre-conference scholars, “recent data,” reviewing,
publishing, rejecting, rejoicing, awarding,
mentoring, educating, Asian riches, & bright future.

American Academy of Advertising:
What’s in a name, after fifty years
of luncheons & friends & learning?
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Recounting 50 Years of the American
Academy of Advertising (AAA)

by Billy I. Ross

University, presented the

idea of an organization for

advertising educators to Robert
Feemster, advertising director for Wall
Street Journal and chairman of the
Advertising Federation of America
(AFA). Feemster agreed such an
organization would be a good idea
and asked J. Leroy Thompson, first
director of the Dow Jones Educational
Service Bureau, to invite advertising
teachers for an initial meeting during
the 1958 AFA convention in Dallas.

Those attending the first meeting
were: Donald Davis, Pennsylvania
State University; Jerry Drake,
Southern Methodist University;
Milton Gross, University of Missourt;
Harry Hepner; Donald G. Hileman,
Southern Illinois University; Frank
McCabe, Providence, R.1., Royal H.
Ray, Florida State University; Billy
I. Ross, University of Houston; and
Thompson.

At the meeting, Hepner explained
that there was no organization
serving advertising teachers found in
psychology, business and journalism
academic units. All those attending
agreed with exception of Gross and
Drake, both active in the national
professional advertising fraternity,
Alpha Delta Sigma (ADS), who saw

I n 1957, Harry Hepner, Syracuse

no need for such an organization since
they felt that the fraternity served that
void.

The others decided to proceed
and voted to adopt the constitution
and by-laws provided by Hepner
for the new organization. It was to
be called the American Academy
of Advertising (AAA) and interim
officers were selected. Academic titles
were used for the officers and those
named included Hepner as National
Dean; Ross as National Associate
Dean; George T. Clark, New York
University, as National Registrar;
and McCabe as National Bursar.
In addition to the national officers,
regional deans were to be named later
for each of the districts of AFA and
AAW.

The second national meeting was
held in Minneapolis, Minnesota, June
7-10, 1959 again during the AFA
annual meeting. The interim officers
were elected to continue in their
current positions for another one-
year term. The early organizational
structure of the Academy followed the
regional districts of AFA and AAW. In
the first AAA Newsletter, published in
1961, the names of the first Regional
Deans were announced. Those
selected were:

Regions:

1 Dion J. Archon,

Billy I. Ross

6 J.S. Schiff, Pace College
7 F. B. Thornburg, University of

Tennessee

8 H. D. Wolfe, University of
Wisconsin

9 James E. Dykes, University of
Kansas

10 John E. Mertes, University of
Oklahoma

11 Robert A. Sprague, Whitworth
College

12 C. L. Oaks, Brigham Young
University

13 Robert V. Zacher, Arizona State
University

14 Max Wales, University of
Oregon

15 Charles J. Dirksen, Santa Clara
University

16 Charles E. Wolff, Long Beach
State College

Each of the regional officers was
encouraged to establish regional
meetings in conjunction with AFA and
AAW regional meetings. The national
meeting each year would continue

iversi ith either AFA or AAW. The first

Ross at a Glance Suffolk Unlver_sny wi _ \

2 Roland L. Hicks, three meetings were with AFA and
Position: Distinguished Professor Pennsylvania State the third in 1961 was with AAW in
University: Manship School of Mass Communication, Louisiana University Seattle.
State University ; L
Degree: Ph.D., Southern lllinois University — Journalism, 1964 :é: '?; B. Kflr\]/?/z”' At the 19(_50 Academy meeting in
Professional experience: advertising manager, publisher, oflege of William NeW_ York City, Hepner was n"flmed
reporter, public relations director and Mary the first Academy Fellow. During the

4 Royal H. Ray, 1960-61 academic year, membership
Billy I. Ross served 17 years as director of the journalism school Florida State grew from 123 members to 241. In
at Texas Tech University and was a long-standing member of Universit dditi Ki ith AFA ) d
the Accrediting Council on Education in Journalism and Mass y addition to working wit \FAan
Communications. He is a past president of the American Society 5 Charles H-_ _ AAW, the Academy established
of Journalism School Administrators, the American Academy of Sandage, University working relations with the Association
Advertising and Kappa Tau Alpha. Ross is an AAA Fellow. of Illinois Ross, p. 14
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Academy Dreamin ’ discipline mingled with current Academy members. | see

Sandy Sandage and Wat Dunn of Illinois over in the corner
by Bruce G. Vanden Bergh talking and smiling at the vibrancy of the Academy in
2008. Nearby is John Crawford of Michigan State, Vernon
Fryberger of Northwestern and Kim Rotzoll of Illinois
walking through the reception invisible to the naked eye
but knowing that they had built something lasting. | see
Ernie Larkin of Oklahoma by the buffet shaking hands
with Bill Ahrens, who authored the best-selling text
Contemporary Advertising, and laughing along with Don
Heileman of Tennessee as he tells them about his fear of
flying and how he used to travel to conferences by car, bus
or train. I think I see Jerry Lynn of Tennessee challenging
Nugent Wedding of Illinois to a game of tennis or racket
ball. Those were two of the most competitive people I’ve
ever met in this business. There are others too who you
might add to personalize your dream reception.

Dreams are funny because the next thing | see is Bob

“All the leaves are brown King standing up at lunch telling us that the buses for our
And the sky is gray. afternoon outing will be leaving promptly at 3 p.m. and
I've been for a walk if we don’t get there by three, we will be left behind. |

On a winter’s day. make the last bus just as the doors close and take a seat

near a window. Where are we headed? | hear something
about a boat trip up in the Rocky Mountains. How could

I'd be safe and warm that be? The bus ride takes us through Bolder and the
iflwas in CA. University of Colorado, but then I look outside and think
Academy dreamin’ I see the mountains of Vermont which quickly turn into
On such a winter’s day. the mountains surrounding the shores of Lake Tahoe.

And then Lake Tahoe turns into Bear Lake in the Rockies

s | sit here in my home study staring out at the which quickly melts into the Vancouver harbor which

gray skies on such a winter’s day, my thoughts becomes foggy San Francisco Bay. The boat ride was

turn to the Academy’s 50th Anniversary and all great. It was colder out than we had expected (because it

the places and personalities that have made up always seems like it is colder than expected in late March
this 50-year journey through time. The only way | could or early April), but the wine and beer warmed us up and
bring many of these memories together in one place was made the composite panoramic view of Colorado, Vermont,
to put them into a dream where you can throw logic tothe ~ Vancouver, Nevada and California all the more spectacular.
wind and do that sort of thing. A dream where the living When we returned to land, we were whisked away from the

meeting in a place like sunny California. A dream where the years I have been going to AAA conferences. You can
the best and most memorable events of past conferences do that in dreams.
can make for one grand Academy meeting in your

mind. So, | take total artistic license as | ask you to
dream along with me on such a winter’s day. Vanden Bergh at a Glance

It’s the opening reception and the room, somewhere University: Michigan State University

in time, is packed with a new generation of advertising Awards: American Advertising Federation’s Distinguished Advertising
educators from both near and far. That is a big change Educator Award, 1995

over the last twenty years. There was a time not too Distinguished Faculty Award (MSU), 2002 ,
long ago when there just was not enough Ph.D.s to staff Distinguished Alumni Award (The University of Tennessee, Knoxville), 1994

the advertising programs across the country. That is no Bruce G. Vanden Bergh is a Professor in the Department of Advertising,
longer the case. Public Relations, and Retailing at Michigan State University (MSU). He was
| see apparitions of those early pioneers who took the chair of the Department of Advertising at MSU from 1986 to 1997 and

. . Lo . President of the American Academy of Advertising in 1995.
a very tiny subject area and built it into an academic U :
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Alan D. Fletcher

by Donald Jugenheimer

lan Fletcher held most
elected offices in AAA at
one time or another. He
served as President in 1983
but had been an officer for several
years before then. Alan retired from
Louisiana State and before that taught
at Tennessee, lllinois State, Georgia
and South Carolina. He was author
of more than a dozen textbooks and
workbooks on advertising and was a
greatly loved and respected teacher
who cared deeply about his students,
about advertising education and about
his friends. His students won awards
from DMEF and other competitions
and he was also active in AEJMC.
Alan received his bachelor’s degree
from Georgia and his master’s and
Ph.D. from lIllinois.

Alan cared deeply about AAA and
its success and recently expressed
regret that he was no longer able to
be as active in the Academy as he
had once been, although he had been
planning to come to the San Mateo

Alan Fletcher

conference if his family situation
allowed. Above all, Alan Fletcher
was a gentleman as well as a scholar
and teacher. Perhaps Jef Richards
summed it up best a few years ago at
the time of Alan’s retirement, when
Jef ended his tribute with two simple
words: “Class act.” Alan Fletcher
died February 9, 2008 at his home in
Knoxville.

Don Jugenheimer is Professor and Chair
of the Department of Advertising at Texas
Tech University.

Our Dad....

Growing up, we knew
what our Dad did: He
was a professor at a
university, teaching
advertising. And
although we did
travel as a family
with him to annual
conferences, we still
saw him first as our
Dad and second as
a professor. What
we didn’t see was
the longstanding
relationships he had

with his colleagues
across the country,

kindnesses to our family.

Alan Fletcher’s daughters (L to R): Susan, Jennifer, Amy

many of whom we have heard from in the days since he died. It has been such a
comfort to hear from so many of you who knew him on a professional level, and
recognized so many of the same personal qualities we saw in him as our Dad.

He had a keen sense of propriety (he always wore neckties to class, even in hot
Baton Rouge summers), a clever sense of humor and a gentle good nature that
was endearing to all. He was so pleased to have been part of AAA and would have
liked nothing more than to be able to celebrate its 50th anniversary this year. Our
Mom joins us in thanking all of you for your friendship with our father, and for your

— Susan Edwards, Jennifer Maulick and Amy Portnell

Vernon R. Fryburger

by Arnold M. Barban

learned in early
February that Vernon
Fryburger had died
in late January at his
home in Lake BIluff, IlI.
He was born in Cincinnati,
Ohio on June 9, 1918. As mentioned elsewhere
in this Newsletter, I first met Vernon around
1963 at the American Academy of Advertising
meetings in Atlanta. He was there primarily to
give a speech to the Advertising Federation of
America conference of industry practitioners.
He was the only academic to address the AFA
members, and this inclusion on the program
represented his prominence as an advertising
educator. | recall having several lengthy
conversations with him at the conference,
and was greatly impressed by his views on
advertising education. He was decidedly
forward-thinking and effectively argued for a
scholarly and theory-based view of advertising.

I believe he first met C. H. (Sandy) Sandage
while a student at Miami University of
Ohio, where he received a B.S. in Business
Administration; Sandy taught there before
joining the University of Illinois at Urbana-
Champaign. Vernon co-authored, with Sandy,
many editions of Advertising Theory and
Practice, which was THE leading advertising
textbook for many, many years. He was
an assistant professor of journalism at Ul
from 1947 to 1953 and received a Ph.D. in
Economics there in 1950. His first appointment
at Northwestern University was in 1953, where
he remained until retirement.

His writings and scholarship were greatly
instrumental in Northwestern’s reputation as a
leading program in advertising. \ernon served
as President of AAA in 1965, at a time when
advertising educators were wrestling with
the issue of theory-research versus teaching-
practice. He was influential in arguing for
a more scholarly approach and, to reflect
this position, invited AAA to hold its annual
meeting at Northwestern in 1969 (which,
| believe, was the first time AAA met on a
university campus).

His election by AAA as a Fellow testifies
to his significant contributions to advertising
education. It was an honor to have known him.

Arnold M. Barban is Professor Emeritus at
The University of Alabama.

Vernon Fryburger
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Academy Stands the Test of Time, Looks Ahead to

Next 50 Years and Beyond

by Joseph R. Pisani

s a past-president of the Academy, | am honored
A and flattered to have been asked to contribute this

article for the AAA 50th Anniversary Newsletter.

The Academy has stood the test of time because
it has been blessed with a succession of strong, visionary
leaders and talented, loyal members whose dedication and
contributions have helped advertising education to grow
and to improve over the past half-century. I am privileged
to have known personally every Academy president since
joining the Academy in 1966: 38 since that time. It has
been my pleasure to watch the Academy grow and prosper
under the leadership of these dedicated individuals.

The Past

The Academy has come a long way since the first
meeting at the 1958 Dallas AFA (Advertising Federation
of America) convention. Eight educators attended
including Dr. Harry Hepner (Syracuse University), the first
AAA president (1958-59) and the first Academy Fellow
(1960); two subsequent AAA presidents and Fellows,
Billy 1. Ross (University of Houston, 1960) and Royal
H. Ray (Florida State University, 1962); and Academy
Fellow (2004) Donald G. Hileman (Southern Illinois
University, University of Tennessee, Knoxville). Dr.
Hepner recognized the need for an organization serving
the teaching, research and service needs of advertising
educators in business schools and journalism schools. He
proposed the idea to Robert Feemster, advertising director

for the Wall Street Journal and president of the AFA who
asked Dr. J. Leroy Thompson, the first director of the Dow
Jones’ Educational Service Bureau, to invite the teachers

to attend the Dallas convention. At that meeting, interim
officers were appointed and an organizational structure was
developed. At the 1959 meeting in Minneapolis, the interim
officers were elected for a one-year term. Thanks to the
vision of these early leaders, the Academy was born. It has
grown into the viable international organization of 600+
members.

The Present

“The Academy is established as a professional
organization for teachers in advertising and for industry
professionals who wish to contribute to the development
of advertising education” (AAA Constitution Article
11, Section 1). Article Il, Section 2 lists seven general
objectives of the Academy and Article 111 lists seven
principal Academy functions for attaining them. Generally,
the objectives and functions are related to teaching,
research and fostering liaison and cooperation with
academic colleagues, related academic disciplines and
the many organizations associated with the advertising
industry. How well has the Academy performed in fulfilling
its mission, attaining its objectives and accomplishing
its functions over the past 50 years? The answer is
“extraordinarily well.”

The annual AAA national conferences and the
International conferences in Japan,

Pisani at a Glance

Position:

Professor Emeritus and former Chairman of the Department of Advertising

University:

University of Florida

Degrees:

Ph.D., University of Maryland, College Park
M.B.A., University of California, Los Angeles
B.S., Fordham University

Hong Kong, Korea and Beijing in 2009
provide a forum for the presentation and
discussion of refereed original research
papers. Academic colleagues can
exchange ideas and information about
teaching and present and discuss current
issues and problems in advertising.

In the last ten years, there has been a
significant increase in the number of
papers authored by graduate students

Joseph R. Pisani, a New York City native, joined the University of Florida advertising
faculty in 1973 and headed the Department for 19 years before stepping down in
2001. Professionally, Pisani worked for Goodwin, Dannenbaum, Littman & Wingfield
Advertising and Public Relations in Houston, Texas. Since 1972, he has served as

a part-time consultant to businesses, government agencies, advertising agencies,
media and educational institutions. In 1991-92, he served as President of the
Gainesville Advertising Federation, and in 1995, the GAF awarded him the AAF Silver
Medal. Pisani served as the 2003 President of the American Academy of Advertising,
a national organization of advertising educators. He retired from UF on May 31, 2005
and now works as an independent consultant.

accepted for presentation. Fledgling
authors receive valuable feedback

and suggestions from colleagues

on how to improve their papers for
publication in leading journals. This
trend is clear evidence of how graduate
education in advertising has improved.
The Academy’s publications provide

Pisani, p. 13
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Pisani, cont’'d

refereed and respected outlets for authors to publish

their research. Papers accepted for presentation at AAA
conferences are published in the Conference Proceedings
unless the author(s) chooses to include an abstract in order
to submit the original or revised paper to the Journal of
Advertising or other academic journal for publication.

The Journal of Advertising focuses on advertising
theory and research. It was established in 1971 by the
Academy primarily as a vehicle for Academy members to
publish their research. Today, anyone may submit a paper
for publication. The Journal of Advertising is by far the
most read and widely respected of the academic journals
devoted to advertising. In 2008, the Academy will publish
the Journal of Interactive Advertising. This successful
electronic journal should grow in readership and paper
submissions because of its association with the Academy.
Members will benefit from an added vehicle for publication
of papers on interactive advertising subjects.

The Academy recognizes outstanding achievement in
advertising teaching, research and service through a variety
of awards. The Research Committee supports research by
awarding Research Fellowships and administers the annual
Doctoral Research Competition.

Although the Academy does not accredit advertising
programs, it is involved in the accreditation process
through its appointed representatives on the ACEJIMC
(Accrediting Council for Education in Journalism and
Mass Communication). Many Academy members serve on
accrediting teams as the advertising representative giving
the Academy indirect influence over the content and quality
of advertising curricula.

The Academy maintains relationships with the leading
advertising industry organizations including the American
Advertising Federation, the Association of National
Advertisers et al. Perhaps its strongest tie is to the AAF
through the AAF Student Chapters and the annual National

Favorite Line from the Book

The Advertising Man

As a college freshmen in 1972 | read The
Advertising Man, a fictional look inside the New
York ad business of the 1960s. The characters
were ruthless, creepy, smarmy and often
inebriated. Sound familiar? Like in Mad Men? The
last few lines have stuck with me ever since: “No
skyrockets, no parades. You just end up drunk on
somebody’s lawn.”

— Michael Hanley, Ball State University

Student Advertising
Competition (NSAC).

All of the
aforementioned
activities offer a
clear picture of how
far the Academy has
advanced and grown
in reputation over a
half century. Without
a doubt, it is the
premier organization
for advertising
educators.

The Future

Advertising
has changed dramatically over the past 25 years
and advertising education has changed to keep up.
Globalization, the growth of interactive advertising and
mobile advertising are just three areas that will affect the
future direction of the Academy. The US is a major player
in the world economy. The saturation of US markets
and the growth of global markets forced companies to
look abroad for continued growth and profits. Likewise,
foreign corporations expanded their markets by investing
in the US. As broadband connections to the Internet
continue to increase, the opportunities for advertisers to
reach world-wide markets also will increase. Cell phones
have evolved into portable hand-held devices that marry
email, telephone, video, music, texting and Internet
connectivity. As these devices proliferate, the opportunities
for interactive advertising are limitless. Advertisers can
reach customers 24/7 no matter where they are and can
target messages precisely to mirror their behavior in the
moment. Technological innovations will continue to affect
the field of advertising. The Academy’s future is to be at
the forefront of these innovations through cutting-edge
research and teaching that will help these technologies to
grow and prosper.

So, Academy members, past and present, congratulate
yourselves for a job well-done over a half-century. You
are the Academy and you will guide its future. Academy
leaders will continue to be strong and visionary. No
one knows with certainty what lies ahead, but as long
as marketers and advertisers take advantage of new
opportunities to reach their customers, the next half century
for advertising and the Academy looks bright indeed. |
have no doubt that the Academy will continue to grow and
prosper. Happy 50th, AAA!

Joe Pisani
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Ross, cont’d

of National Advertisers, Association
of Industrial Advertisers and the
American Association of Advertising
Agencies.

Charles L. Allen, Oklahoma
State University and chairman of
the Academy Research Committee
made two early studies of
advertising education. The first was a
comprehensive study of advertising
education in the United States and the
second a separate study on schools
with major programs in advertising
education.

One of the first major
breakthroughs in the acceptance of the
Academy as the primary organization
representing advertising education
came on September 30, 1963. Then
Chairman of the Academy Board,
Royal H. Ray and Robert V. Zacher,
President of the Academy, met in New
York at the American Association of
Advertising Agencies (AAAA) office
with the Commission on Advertising
Education